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Hinge

Wordmark

2016 - Present Source: logos.fandom.com/wiki/Hinge
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Color Palette

B+W W/ Accent Colors Source: hinge.co/brand
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Dating App

Love As A Product
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Illustrations
Chalky Drawn Aesthetic



Hingie

He Dies Alone So You Don't Have To Source: hinge.co/brand



He Dies Alone Source: popicon.life/will-die-for-love-meet-hingie-hinges-new-mascot
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Mission Statement

Wholesome Source: hinge.co/brand






Strategy

Swipe, Talk..Then What?
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Collect Dates
Typical & Scalable
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Brand Them

Part of The Hinge Process



Drinks

Video Games
Paint & Sip
S'mores

Different Kinds of Dates

Typical & Scalable

Puzzles

Board Games

36 Questions + Drinks
Trivia



General Scheme

Floor Plan Diagram
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Mood Board

The General Vibe
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Interior Booths

Monitored Privacy
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reduce glare and discomfort for a
first date, improving the quality of
the space.

1 1 Plant life used for a biophilic

response from patrons, improving
mental and physical health, and
comfort in the space.

Each booth is number, helping
those potentially meeting a date
navigate correctly to find them.

Servers roll around on roller-skates,
improving delivery efficiency, as
well as creating a fun and exciting
ambiance.

The interior of booths use blush
fabric material to provide tactile
stimulation, and use a fuzzy cube
pendant light (referencing Hingie).

The color of each of the booths
correspond to the potential date
activity planned for the date, from
video games to drinks to painting.

Interior Booths

Monitored Privacy



The Bar

An Interaction Node



My ideal vacay is at
Lala Lemon
Lagoon.

Need me some
Strawberry
Basil Bliss.

Looking for a good
Elderflower
Euphoria.

Hoping fora
Dreamy
Date Delight.

I weirdly like a
Mango Tango

Sometimes | feel like a
Clever Citrus

Having me a
Pomegranate
Fizz.

$8

$5 $8

$5

The Menu

What Your Drink Says About You



Having me a Sometimes | feel like a I weirdly like a Hoping fora Looking for a good Need me some My ideal vacay is at
Pomegranate Clever Citrus Mango Tango Dreamy Elderflower Strawberry Lala Lemon
Date Delight. Euphoria. Basil Bliss. Lagoon.

$8

$8 $8

My good side

I'm weirdly attracted to

People who don’t
have social media
accounts.

The Menu

What Your Drink Says About You
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A centralized bar allows for better
circulation of service, but also acts
as a helpful node that can keep
watch over each date.

Seating allows for non-activity
based dates to still enjoy the space,
as well as act as a meeting zone for
those seeking conversation.

The Bar

An Interaction Node

semctmer o s Tworoytkoa wpinaters [ — et ome P r—

Clever Citrus || Mango Tango Dreamy Elderflower Strawberry Lala Lemon

Crush. Sparkle. Date Delight. Euphoria. Basil Bliss. Lagoon.

S5 5 8 38
Non-alcoholic beverages are
served at reasonable prices
to offset the cost of activity
reservation. <.
\ y
< -

Chalkboard surfaces are used to
create an interactive, surface
where patrons can leave artwork
or notes. \

1

The zone between booths and the
bar is kept relatively large for both
patron traffic and roller-skating
service traffic.




Date a person, not a phone.

Go on your(last first date.

Find your forever person. Ghost apps, not people.

Street View

Real Privacy



Quotes created by Hinge are used
on the exterior window wall as a

form of subtle advertising.

Date a person, not a phone.

sparse, only used as

lamps.

The exterior use of color is more

an accent.

Here, they are used in place of the

Go on your(last first date.

Find your forever person.

The brick & mortar is branded with
its own name, allowing it to grow
potentially independently, but still
sticking with the same language
as the app.

The app'’s cartoon people are used
as a fritted glass super graphic to
mimic the interior, but also provide
privacy to patrons.

Street

Real Privacy

View




Creating an environment for safe dating, combined with the research
and mission of Hinge to “end careless dating culture”, is an opportunity
to turn date locations into a franchised business. The spaces read the
same language as the phone app, and thus can be read as a single
ecosystem; Hub is just another part of Hinge's dating pipeline.

Summary
Expanding The Brand



